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GET NOTICED

ACQUIRE AND RETAIN NEW CUSTOMERS.

Your Ad Geofenced Precisely in Your Target Market
on our Carefully Selected Network of Premium Sites.

Call 403-720-0762 | sales@greatnewsmedia.ca

GREAT NEWS MEDIA

LEADERS IN COMMUNITY FOCUSED MARKETING
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GREATER PROPERTY GROUP

Call to find out more about our
Innovative Consumer Programs
Virtual Tours
Guaranteed Sale Program*
Trade Up Program*

Blanket Home Warranty Program*
Accepting Crypto Currency

Call us to help you navigate through
the changing real estate world

Call or Text 403-606-8888
Email len@lentwong.com

*Guarantee is being offered by Greater Property Group. Terms and Conditions Apply.
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SPRINGBANK COMMUNITY

ASSOCIATION BOARD
OF DIRECTORS

Board of Directors

Siafank

COMMUMITY J aSsOCarnon

President Karin Hunter
SCA UPDATE Vice-President Al Schmidt
Memberships and Volunteer Treasurer lan Galbraith
Opportunities: Secretary Terry Dowsett
e owehadorindnidualresnt
Jan Erisman

If you see a role where you can help out Springbank
Community Association as a volunteer, please email info@ Lynn Munroi

springbankcommunity.com. We need your voices to be heard!
Stu Pritchard

Rhonda Rankin

SCHS Community Youth Representative

SCAN HERE 41300 By
TO VIEW ADDITIONAL gt = b Summer Dunning

SPRINGBANK CONTENT

Callista Tay

Please contact us at president@springbankcommunity.
com if interested in working with the board.

il
n
MORTGAGE

| Finarzial
' ~  Don’t Settle -
Discover Better Rates
and Options! Get
Ready to Save Big!

Membership in the Springbank Community
Association is a $5 yearly fee for individuals or $10 for
households - included in membership is such benefits
asavote atthe Annual General Meeting, details will be
sent out and communicated to members. The SCA is
also working hard to develop more programs, events,

A N I TA 403_771 _8771 and activities within the Springbank Community and

. . look forward to partnering with you to do that.
anita@anitamortgage.ca

Visit  springbankcommunity.com/membership-join/
to learn more!

Licensed by Avenue Financial
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PLUMBING & HEATING fj V™ s o T 1
Plumbing Services b '

Furnace Install & Repair \\ l l \'l“ l
Drain Cleaning \_

$ Boiler Install & Repair s Springbank LTO
Electrical c

W are Mon-Profit Women's Cluby, oresting comemunity
and supgorting new friendships in Springbank and the
surrounding anea.

Service Call Fee

Wi affer cooking and crafting classes, private massage
and Relki sessions, and 3 weekly Coffee & Chat meet-up

ain Mondays!
Sessions are
September - November II
February - june \ i“}."
- 1\
o ot Miembership price per session is 525 .' -'.-
403-837-4023 Edén Brook Reception Center
info@officialplumbingheating.ca it - /’ N
. o . . ! el
official-plumbing-heating.ca '
; \\ . \E_:l A

Travel Cash ATM’s

now at Calgary Co-op.

CALGARY

Calgary & Area Locations.

Available at:

West Springs rood Centre
Open daily: 8am - 10pm

1l = B i+

CAD

Extended Hours. No Lineups. Great Rates.
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TASK FORCE
ANIMAL HOSPITAL

Calgary’s first not-for-profit veterinary
hospital, supported by donations

There is a critical need for accessible, subsidized,
quality veterinary care

Coming to Calgary in early 2025

Registered Charity No.
cataskforce.org 825596018 RROOOT
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SAFE AND SOUND

February Is Heart Month

by Alberta Health Services

Do you know the signs and symptoms of a heart
attack and what to do if someone experiences these?
Knowing may make the difference between life and
death. Recognizing and responding immediately to
the warning signs of a potential heart attack may
significantly improve survival and recovery. February is
Heart Month: take the time to be heart safe and learn
how you can reduce your risk.

Common Signs of a Heart Attack
(Any, or all, of these signs and symptoms may occur)

+ Chest discomfort described as simply a mild pressure
up to a ‘crushing’ pain; may also be ‘squeezing’ or
a’heavy’sensation.

- Discomfort may move to the shoulders, arm, neck,
or jaw.

+May include shortness of breath, sweating, or
nausea/vomiting.

- Signs may vary person to person and can differ
between men, women, and the elderly.

Heart Attack Risk Factors

+ Obesity*

« Sedentary lifestyle*
« Smoking*

« High cholesterol*

+ Age/Gender

« Family history

Speak with your doctor about how to treat your
modifiable (¥) risk factors and learn to be heart safe.

What To Do When Seconds Count

«Call 911, immediately. Early treatment can greatly
reduce heart damage and be the difference between
life and death.

- Treatment starts the moment EMS arrives. Paramedics
can provide oxygen, start an intravenous, and perform
an electrocardiogram (ECG).

«Paramedics can also administer important
medication(s) in the early minutes of a heart attack to
lessen heart damage.

«During transport, EMS will share information with
the hospital so that definitive treatment can begin
immediately upon arrival.

- Take a CPR/AED course. Training is widely available
from many reputable organizations. It's easy and
could make a significant difference in the outcome of
someone experiencing a heart attack.

The next step in your estate and

retirement planning

o
. &
\ '

&

k.

e 2

! Include final arrangements

i

2 inyour planning to protect

your family.
Funeral Home & Cemetery

by Arbor Memorial

edenbrookcemetery.ca « 403-217-3700

Eden Brook

ArborMemorial Inc.
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& Compounding & Convenience Products
@ Direct Billing & Free Delivery

& Travel Clinic & Injections & Vaccinations
& Trusted Work & Pharmacist-Led Clinic

& Dedicated Team g Community Focused

b

[ %4
254 South Harmony EEE

P: 403.864.6535 | harmony@curisrx.ca | dElisriga
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$20 FRONT STORE PURCHASE

OFF

1 suku (ssU @tupres Pure

VIiTAMING GEMESTRA
BERAND
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Photo Gallery

it~ |l 50 WORDS

o
: Most people are familiar with the

imaginative children’s author Dr. Seuss,
but did you know that one of his
popular stories, Green Eggs and Ham
actually came from a bet! Dr. Seuss was
challenged that he wouldn’t be able to
write a good book for

kids using only 50

different words...

guess he proved

them wrong!

DUNCANLAW
&

Impeccable
Legal Advice.

» Personal Injury
* Real Estate
» Wills & Estates §

» Family Law

g

@ Conveniently located in Aspen Landing
Phone: 403.300.0870 | DuncanLawYYC.ca

WWW.MYCALGARY.COM/MAGAZINES | SPRINGBANK 9




RESIDENT PERSPECTIVES

The Art of Finding Work:
Job Search Success Is Not
Complicated

by Nick Kossovan

Most people over-complicate the process of achieving
success.

Achieving successis often perceived asacomplex puzzle,
or according to those who play the ‘I'm a victim!’ card,
only available to those who are supposedly privileged.
The fact is there’s a simple equation for achieving
success, which Zig Ziglar famously encapsulated, “You
can have everything in life you want if you will just help
other people get what they want”

Side note: “all you want” should be interpreted as “all
you need.”

| recommend considering the hiring process from the
employer’s perspective. By doing so, you'll empathize
with employers and understand that positioning
yourself as a candidate who has the skills, experience,
and proven track record of helping employers get what
they want is a job search strategy that'll set you apart
from your competition, who aren’t approaching their
job search with an “l want to help employers” mindset
as they have the all-too-common “I want!” mindset.

Success isn't a complicated journey. With the right
mindset, it's a simple path—help others achieve what
they want. However, the mindset | come across most
often is the exact opposite; job seekers focused on
what they want, as opposed to what employers want,
resulting in employers being turned off. Who isn’t turned
off by someone solely concerned with their needs and
wants, who comes across as “predatory”?

Most job seekers: “Employers need to understand my
issues and needs.”

Savvy job seekers:“I need to understand the employer’s
issues and needs.”

Job seekers who are thinking clear and show employers
how they can help them achieve what they want are
few and far between. Being that rare candidate makes

you unique and highly valuable, which is a significant
competitive advantage. | can guarantee that your
interviewer almost never encounters a candidate who
projects an“I'm here to help you”aura.

When viewed holistically, employers want five things:

1. Be profitable

2. Reduce/control costs

3. Have low employee turnover

4. Optimize employee performance

5. Provide excellent customer experiences

How can you help an employer achieve any of, or a
combination of, the above?

What'’s Your Employee Value Proposition?

For instance, you can never go wrong assuming the
employer wants to be profitable; hence, suggesting
cost-saving measures or revenue-generating ideas
during your interview will demonstrate your desire to
help the company get what it wants, which is to be
profitable.

Imagine yourself as a hiring manager. One of your
standard interview questions is: “How will you
contribute to the company’s success?” or, more directly,
“Why should | hire you?”

Candidate A:

“If hired, | will bring enthusiasm, dedication, and hard
work to the team. | am a fast learner and have a strong
work ethic. | am also a team player.”

Candidate B:

“l bring over 15 years of technical expertise, problem-
solving skills, and a commitment to innovation. As head
of Gekko’s IT, I led a project to streamline its data analysis
processes, increasing efficiency by 20% and reducing
employee hours. | achieved this by implementing
Cyberdyne Systems’ latest data visualization tools and
automating repetitive tasks. | plan to bring this kind of
efficiency oversight to Soylent Corporation.”

Which candidate would you lean towards hiring?

Candidate A offers nothing more than their
unsubstantiated opinions, which, as I've stated in
previous columns, employers don't hire; they hire
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results. Opinions about yourself, which you should rarely
give without quantifying, don't help your interviewer
envision how you'll help the company get what it wants.

On the other hand, candidate B outlined how they
can help the company achieve wanting to optimize
employee performance and cost savings. Candidate B
thinks like an employer and understands employers are
a sucker for candidates with a track record of helping
employers get what they want.

Getting hired doesn’t come down to having the shiniest
resume, with all the right keywords, being impeccably
dressed, having a perfect smile, or sheer luck. Employers
hire candidates they feel will get them what they want.

Consider all the successes around you and why they exist.

« Amazon: Shopping delivered to your door.

« Apple iPhone: Handheld communication.

« Facebook: Having a voice. Keeping in touch.

- Starbucks: Coffee served around an experience.

« Taylor Swift: Music young people in angst can relate to.
+ MasterCard: Easy to use credit.

« Zig Ziglar: Motivation and encouragement.

The success of the above can be attributed to the fact
that they've designed their offering with the end-user
in mind, helping people get what they want.

« Amazon: Convenience

+ Apple iPhone: Connectivity
« Facebook: Popularity

« Starbucks: Self-care

- Taylor Swift: Understanding
« MasterCard: Lifestyle

« Zig Ziglar: Hope

All successful businesses are based on selling a product
or service that will help people get what they want,
which is usually intrinsic. A product or service must
satisfy a need or want in order to sell. The same applies
to job searching. You must fulfill an employer’s need
or want. Think of employers as the end users of your
services; how do you help employers achieve what
they want? Are you communicating your how and
willingness to help throughout your job search?

Showing how you can help employers get what they
want is how you achieve job search success.
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Winter Salad with Green Dressing

by Jennifer Puri

Cranberries are rarely eaten raw due to their acidic and
sour taste. They are typically consumed dried, in a juice,
sauce, or as supplements. Dried cranberries are typically
sweetened with sugar or a sugar alternative.

Related to blueberries, bilberries, and lingonberries,
cranberries are a rich source of plant compounds and
antioxidants which include flavonoids and polyphenols.
These help in keeping blood vessels healthy and
cranberries’ vitamin C and calcium content assist in
maintaining strong bones.

There are a multitude of ways to enjoy cranberries as
they can be added to muffins, tarts, breads, stuffing,
smoothies, spritzers, sangria, or a salad as shown in the
winter salad with green dressing recipe below.

Prep Time: 25 minutes
Cook Time: 35 minutes

Servings: 4

Ingredients:

- 1 small butternut squash

« 2 tbsp. olive oil

« 1 tsp. coarsely ground salt

« 1 tsp. coarsely ground black pepper

« 1 small can sliced pears or peaches, drained

- 1 small can beets drained, rinsed, and cut in halves
+ 6 cups arugula or baby spinach leaves

« 1 cup chopped walnuts

« %2 cup dried cranberries

Dressing:

« 2 garlic cloves, chopped

- 3 green onions, sliced

« 1 cup Greek yoghurt

- 1 cup of fresh coriander and parsley leaves
+ 2 tbsp. honey

+ 2 tbsp. mayonnaise

« Juice of half a lemon

« 2 tsp. olive oil

« Y2 tsp. coarsely ground black pepper
« 34 tsp. salt or to taste

Directions:

- Preheat oven to 375 degrees Fahrenheit.

- Slice butternut squash into 1-inch-thick pieces and
remove seeds, pith, and skin.

« Place squash pieces in a bowl and toss with olive oil,
salt, and pepper.

- Line a baking tray with foil and place the squash pieces
on it. Bake on middle rack of oven for approximately
30 minutes or until tender. Allow to cool and then cut
into bite size pieces.

«In a blender place the garlic, green onion, yoghurt,
honey, mayonnaise, parsley, coriander, lemon juice,
salt, and pepper. Pulse until smooth and then slowly
add the olive oil and pulse for a few more seconds.

« Place arugula or spinach leaves in a large salad bowl.
Arrange the squash pieces, beets, pear or peach slices
around the edges of the bowl and the walnuts and
cranberries in the center.

- Serve with green dressing and crusty, sourdough, or
cCiabatta bread.

Bon Appétit!
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BUSINESS GLASSIFIEDS

For business classified ad rates contact Great News Media at 403-720-0762 or sales@greatnewsmedia.ca

OFFICIAL PLUMBING & HEATING: Small company,
low overhead, excellent warranties, and great rates.
Specializing in residential service and installs. Services
include furnace service and replacement, hot water tank
service and replacement, leaks, clogs, gas fitting, and more.
Licensed and insured. Why wait? Call today and get it fixed
today! Available 24/7, we accept debit/VISA/MasterCard.
Call 403-837-4023 or email info@officialplumbingheating.ca;
www.official-plumbing-heating.ca.

SPRINGBANK MORTGAGE BROKER: Save a bunch of
cash! As a Calgary mortgage broker, | have helped your
neighbors navigate their purchase, refinance,and renewal
options. If you are looking for expert mortgage advice,
excellent rates, many options, and better financing,
Call Anita at 403-771-8771 | anita@anitamortgage.ca |
Licensed by Avenue Financial.

K2 BOOKKEEPING: Are you too busy to keep up with your
bookkeeping? Experienced bookkeeper now accepting
new clients. Specializing in small to medium-sized
businesses. Competitive Rates | Twenty years Experience
with QuickBooks and Simply Accounting, GST, Payroll,
WCB, Filing, and T4 Filings. Phone Katie 403-870-0737.

NEIGHBOURHOOD CONFLICT? Community Mediation
Calgary Society (CMCS)is a no-cost mediation and conflict
coaching service that can help you resolve problems and
restore peace! We help neighbours be neighbours again!
www.communitymediation.ca, 403-269-2707.

STRUGGLING WITH BUSINESS DEBT?
Overwhelmed by Accounts Payable?

Facing Repayment Deadlines?

Experienced an Unexpected Loss?

OUR LAWYERS CAN HELP
Corporate restructuring and
commercial insolvency advice.

CONTACT US TODAY
info@bakerlawfirm.ca
403.455.0339

BAKER

LAW FIRM

PAINTER SERVICING SPRINGBANK: Experienced
Calgary Painter - Transform your space with precision and
style! Our professional painting services bring life to your
home. Skilled in interior and exterior projects. Affordable
rates with top-quality results. Contact Jonathan for a free
estimate at 403-561-4338. Your trusted choice for a fresh,
vibrant look. www fivestarpainting.com.

HEMMETT CUSTOM UPHOLSTERING & WINDOW
COVERINGS: Master craftsmanship for over 120 years.
Located in Springbank to conveniently service our
clients. Thousands of fabrics to choose from. Up to 40%
savings on our premier window coverings. For more
information or to book an appointment, please call/
text 403-816-3802, email rick@hemmettup.com, or visit
www.hemmettup.com.

HERITAGE WEST PLUMBING AND HEATING: Furnace,
boilers, and tankless repairs, servicing and replacements.
5-star Google rating, factory trained plumbers and
gasfitters. Competitive prices with quality, 24-hour
service! Heritage West, we are one of the best, put us to
the test! BBB Accredited. 403-993-0639.

Disclaimer: The opinions expressed within any published
article, report, or submission reflect those of the authorand
should not be considered to reflect those of Great News
Media or the Community and/or Residents’ Association.
The information contained in this newsletter is believed to
be accurate but is not warranted to be so.

U

Great News Media and the Community and/or Residents
Association do not endorse any person or persons
advertising in this newsletter. Publication of any
advertisements should not be considered an endorsement
of any goods or services.
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TURFCARE - FOOD & BEVERAGE » GOLF SHOP
OUTDOOR SERVICES - KITCHEN
VARIOUS SEASONAL OPPORTUNITIES AVAILABLE PT/FT

Create exceptional experiences this summer!
At The Glencoe Golf & Country Club, you'll enjoy an inclusive and
creative work environment which features:

+ growth and development +recognition and rewards
+ competitive wages + prepared meals
+golf privileges +employee discounts

JOIN US FEBRUARY 22 FOR OUR ONSITE CAREER FAIR!

51002 Elbow River Drive, Calgary, AB T3Z 218

For more information, email hr@glencoe.org or visit glencoejobs.org.

Everything you
deserve in retirement.

THE MANOR VILLAGE

o Lire

CENTERS”

AT SIGNATURE PARK

Restaurant
& chef

Social connections:
activities, fitness
& theatre

Secure 24/7
monitoring & support

Travel bus for
shopping & outings

What’s in your future?

Call Terry for your personal tour 403-288-6266
Mention promo code ‘Signature’ for a special incentive

Locally owned
& operated

Maintenance free with
housekeeping services

1& 2 bedroom
renovated suites with
full kitchens & laundry

O
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0
w
N

w
0

8 2
SCANTHEQR CODE [
FOR THE SOLUTION 5

BMAX BROKERS

MERGERS & ACQUISITIONS

We specialize in maximizing the sale
value of businesses by attracting
multiple offers from targeted,
qualified buyers.

Services

* Preparation and Planning

* Valuation Analysis

» Marketing Strategy Development

* Preparation of Marketing Materials

« Target Buyer Identification and Outreach
*Managing the Bid Process

+» Negotiation and Deal Structuring

» Due Diligence Management

» Regulatory and Compliance Guidance
» Transaction Closing

« Post-Sale Transition Support

¥ info@bmaxbrokers.com | & 403-249-2269
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Across

Denis Villeneuve's sci-fi
: Part Two first premiered in

4. Canadian filmmaker,
adventure film
February 2024.

5. Fleetwood Mac’s best-selling album, was
released on February 4, 1977, featuring songs such as
“Dreams” and “Go Your Own Way".

7. Born on February 1, 1994, England-born pop
sensation, Harry rose to fame as part of a
boy band before going off on his own.

8. On February 21, 1948, the National Association for
Stock Car Auto Racing, best-known as was
founded.

10. Something that is typically given to a significant
other or friend(s) during the month of February.

12.Februaryis National Month, highlighting
the importance of cardiovascular health.

14. Singer-songwriter and multi-instrumentalist, Joni
, was inducted into Canada’s Juno Hall of
Fame on February 5, 1981.
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mycalgary answers

or scan the QR code
|12 | | | for the answers
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Down

1. In February of 1917, this famous Spanish artist, best
known for Cubism made his first trip to Italy.

2. February’s purple birthstone, the is
believed to be a symbol of protection.

3. The Grammy Award-winning song “No
by TLC was released on February 2, 1999.

6.2025's Chinese Zodiac is this slippery, slithery creature.

9. Angie Thomas'young adult bestseller, The
U Give was originally published on February 28, 2017.

11. Canadian actor, Page, was born on
February 21, 1987, in Halifax, Nova Scotia.

13. History Month was made official by U.S.
President Gerald Ford in 1976 and is observed every
February.
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MouNtainview
PAINTERS

hassle-free exterior

restorations.

Mountain View Painters is a full-service painting company,
specializing in elastomeric stucco coatings. We have access to
a wide array of top-quality products that are proven to improve

the durability and appearance of your property, guaranteed!

finduson T N houzz

403-607-0316

Stucco Coatings
Stucco Repair

the leading professionals in:

@ Exterior Painting

® Interior Painting

®  Powerwashing

® Colour Consultation

..and much more

mvp

Calgary Owned
and Operated!

mvpcanada.ca




